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In Store Marketing of New Variety Of Green—soybeans “AKITAKAORIGOYO” — With particular reference to POP-
Fuminobu SAITO, Seiki KIYONO* and Ken—etsu UEDA™
(Akita Prefectural Agriculture, Forestry and Fisheries Research Center, *Miyagi University, ™Akita Prefecture
Kita—Akita Regional Affairs Department)
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